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Abstract Results Conclusion
Despite its unfairness, individuals who do not

conform to their gender assigned at birth risk
exclusion and ostracization. This facet of society
and how it relates to sport was examined through a
descriptive analysis of a 2009 documentary, The
Codes of Gender, deconstructing implicit gender
roles in advertising, and a 2023 qualitative study
investigating gender role socialization of adult
male, Canadian, hockey players. Ultimately,
symmetry was found between both sources,
revealing common themes of athlete socialization,
including bullying and hazing, mirroring roles and
concepts portrayed in commercial media.

e Athlete socialization events found in
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Purpose

This project sought to understand how sport as a cultural
institution, in conjunction with media portrayals of
gender, implicitly reinforces conformity to orthodox
gender role ideology.

* Many male athletes recognize
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~ - girls stay in girlhood. behavior but are unable to
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